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INTRODUCTION

In March 2008,Northern Canadian Adventure Racing Inc. (NCAR) will be organizitige second
annual Rock and Ice UltraThe Rock and Ice Ultra is sponsored [BHP Billiton and the EKATI
Diamond Mine and issupported by the Yellowknives Dene Fir st Nation (YKDFN). The Eent
will take place in and around Yellowknife, Northwest Territories.

The Rock and Ice Ultra is the first of what will eventually become a series of endurance and
adventure races organized by Northern Canadian Adventure Racing Imporated. Future events
include and expedition length mountain bike and trail run and a multday / multi -sport adventure
race. All events organized by NCAR will be nenonsumptive, ecetourism projects that will leave
no trace on the land and will, at dltimes, incorporate the local northern culture.

The theme of the Rock and Ice Ultrai® 8 8 OE A 1 OE, feiectidgb@ABOU O A ARGl AAT T U
climate. In a recent climate study of Canada's 100 largest citiegellowknife holds 13 records

including: coldest winter, coldest spring, coldest yearound, most cold days, most deep snow cover

days, most extreme wind chill, most high wind chill days, driest winter air. It is this extreme and

foreign environment that will draw elite international endurance racers who currently compete by

the thousands in the hot, sandy deserts of the world; the Sahara Desert, the Gobi Desert, the

Atacama Desert and the Tangier Desert.

Corporations large and small recognize extreme endurance and adventure racirgahighly
effective service that they can utilize to convey their commercial objectives and corporate
philosophies to a global population. We invite local businesses, those who conduct business in the
North, and international corporations to join our teamby supporting Northern Canadian Adventure
Racing and the Rock and Ice Ultra.

Cash and in kind contributions will provide for the majority of the events operational requirements,
while government grants and race registrations will supplement this core fuding. All contributions
are gratefully accepted. For those who join team, there is a muitear, multi-event opportunity for
recognition as a sponsor. Rather than NCAdimply beingthe recipient of corporate philanthropy,
we want to work with sponsors andsupporters to market their brands locally, nationally and
internationally. We will alsostrive to provide sponsors the opportunity to associate with an annual
eco-tourism initiative that promotes participation, international cooperation, healthy living and
cultural awareness We will only deem our campaign successful if our sponsors receive superior
public recognition and self satisfactionfor their support.

Sponsors and supporterswill be encouraged to direct theircash and in kind contributionstowards
a specific operational requirement.Our sponsorship package allow$or flexibility and affordabil ity;
offering something to businesses of all sizes.

The Rock and Ice Ultra is a one of a kind etourism project. In time, the event, along with the
other proposed events organized by NCAR, will play a key role in growth and development of the
North. No one will leave the North without a greater appreciation for our diverse culture, our
unique climate and our world class industries.

SPONSORSHIP WILIABENE OR KIND EXPERIENCE.




1.0 FINANCING THE ROCKND ICE

In time and with the support of sponsors and government

| agencies, the Rock and Ice Ultra, and future events organized
by NCARwiill be a significantaddition to the local and
Territorial economies. It is projected that each one of the three
proposed,week-long evens will bring nearly one million
dollarsto the local economy during traditionallyslow times of
the year for business. This money will be generated by the
influx of race participants (500), special guests and media
(100) and spectatorsand support crews(100).

In order to make the Rock and Ice Ultran international successmoney mustbe raised andbe
spentconservatively. Over the yearsextreme events like the Rock and Ice have becomeore and
more technologically advanced This trend, when paired with the increasing numbers of
participants entering these eventsresults in an increase in the cost afrganizing an event A
diversified funding model has been developed, relying on Feddra erritorial and Municipal grants
as well as corporate sponsorships, individual contributions, fundraising special events, retail sales
and event revenue for financing.

The cost toorganize and operatethe Rock and Ice Ultras expected to beb300,000. A large
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be incurred annually.Major expenditure and financing challenges includecheck point tents stage

camp tents cultural entertainment, safety crewsmedia hosting,
communications, equipment and staffing.

The Rock and Ice Ultra will be internationallyegarded asthe
premier endurance race on the circuit and Yellowknife as the
most sensational venue with the most fantastic volunteers. The
factthattheOAAA EO OOOACAAS | xEAOA
camp together every night) as opposed to a continuous race,
allows for a rare opportunity for everyone to bond and share
cultures. It is this camaraderie that will sell the Rock and Ice
around the world.

UNCOMMON CHALLENGES . #/ - - [ . L4 (, %4 %3




2.0 NORTHERN CANADIAN ADVENTRE RACIN(G

Northern Canadian Adventure Racing (NCAR) was incorporated in Yellowknife, Northwest
Territories in May, 2006.

2.1 Mission Statemen

NCAR will organize aeries of norconsumptive, ecetourism projects in the form of endurance and
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climate and world class industriesThe celebration of extreme sport and culture eptomizes healthy
and engaged living; it will become a strong positive movement in the community and inspire youth

to challenge themselves physically and mentally. NCAR will prove excellence in organization and
execution.
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2.2 Objectives

1 Toorganize safe, wdd class endurance and adventure races witkafety for all participants
and volunteers the foremost concern

1 Toleave a legacy of communitpuilding and civic pride for the host communities

9 To celebrate sport and culture in the North in a balanakway that allows all to participate

1 To create a positive, lasting and memorable experience with enduring relationships for all
participants and stakeholders

1 To be wellorganized and well run, employing high standards of organization, coordination,
and financid accountability and responsibility

3.0 BOARD OF DIRECTORS

President / Race Director
Vice President / Race Advisor
Treasurer / Accountant
Directors:

Logistics Coordinator

Safety Coordinator
Arctic Response

Communications Coordinator

Business Advisor

4.0 CONTACINFORMATION

Scott A. Smith

Ray Zahab
’
Andy Wong g ﬁv
s\
Ken Brophy
Mike Rarog,
Doug Hart

Jenifer Morse

PO Box 2098
Yellowknife, NT Email:
X1A 2P6 Web:

Phone: (867) 444-0389
scott@rockandiceultra.com
www.rockandiceultra.com



5.0 COMMUNITYSPIRIT ANDPARTICIPATION

In March 2008,BHP Billiton will sponsor and the Yellowknives Dene First Nation wikupport the
second annual Rock and Ice Ultra. Nearly 50
volunteers will come together to contribute their
time and talents for the benefit andenjoyment of
others. This level ofparticipation by local residents
and visitors, combined with the support of northern
businessesand governmentswill be inspirational
for our youth. It will again bring our community
together reinforcing international goodwill and
demonstrating that we canaccomplishment great
things when we work together.

6.0 SHOWCASING YOWRAND

The Rock and Ice Ultra has a proven track record attracting significant media attention

regionally, nationally andinternationally. In 2007, representativesfrom major print media such as
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and many nore attended and reported on therace. Further, the Rock and Ice Ultra was seen ¢tBC

Televisiori Taiwan Television | YR (0 KS | Thé RogkNiid Icé Wlttayiad &ri extensive on

line presence withSleepmonsters.coms the official media partner.

In 2007, 100 racers participated in the Rock and Ice Ultra. Racers camefrént A gy i GKS 'Y i
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The 2008 Rock and Ice Ultra is shaping up to have as much or more meekposure Already R
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International (Franceand we are currently negotiating with media fromGermany, Australia, Russia
and Greenland.

For the 2008 Rock and Ice Ultra we have racers confirmed fromSy Y N] @ CN} yOS i { 2d
wdzaaAl 1 {020f | YR We éxpeSevénioré intetnbtiBriallreprBseritation KS | { | @
before March.

Northern Canadian Adventure Racig has recently employed international race agents to promote
the Rock and Ice Ultra in their respective countries in their respective languages. International race
agents are currently employed irDenmark/Sweden/Finlarid D S N@ddtrigi@witzerland {i K& i
w dza aidFranice We will soon have race agents ifapan South Koregand Australia.

This extensive nedia coverageprovides an opportunity to showcaseYellowknife andits first class
facilities as a desirable vacatiomestination and corporate convention venue t tens ofthousands of
peoplearound the world. It also provides an opportunity to highlightour diverse culture,our
unique climate and our world class industries.The NWT is a magnificent winter destinatiorfor
tourists and businessesand theRock and Ice Ultrgprovides us with an opportunity to show this to
the world.



7.0 ECONOMIC SPHOFFS

Based orrelevant case studies of similar events and on conservative projectionis is estimated that
participants, their support crews, media andinternational volunteers will spend an estimated
$1.0M (1 million dollars) in the host community. This expenditure will circulate several times
through the local andterritorial economies, providing economic stimulation to numerous
industries including hotels, airlines, restaurants, gift shotsgalleries, general retailers,
entertainment businesses andhe many other service providers.

8.0 SPONSORSHIP OPPORTIUNES

Corporations large and small recognize extreme endurance and adventure racing as a highly
effective service that they can utilize to convey their commercial objectives and corporate
philosophies to a global population. We invite local businesses, those who conduct business in the
North, and international corporations to join our team by supporing Northern Canadian Adventure
Racing and the Rock and Ice Ultra

There are sixlevels of Sponsorship:

1. Gemstone Sponsor $50,000+

2. Macro-Diamond Sponsor  $25,000 - $35,000

3. Micro -Diamond Sponsor ~ $10,000 - $15,000

4. Kimberlite Spon sor $5,000 - $7,500

5. R&I Supporters $1,000 - $2,500

6. R&I Friends >$1,000

7. Official Gear Sponsors Discussoptions with the Race Director

Sponsorship may be in the form of cash o#kimd contributions or a combination of both.




9.0 SPECIFICOPERATIONAL SPONSORI® OPPORTUNITIES
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$25,000Sponsorship covers:

9.1 Stage Camp Sponsorship- $25,000

There will be five stage camps along the 225 km
Rock and Ice route. Each stage camp will
accommodate up to 100 racers, race officials,
volunteers and media representativesContributors
sponsoring theStage Campwvill have the option of
naming the stage camp antiaving their signage
posted in thelocation of thecamp.One or more
sponsors may share sponsorship of &tage Camp.
Stage Campponsorship is re-negotiable in 5year
terms.

1. 7 Mountain Hardwear, 15 person, Space Station Tenfwww.mountainhardwear.com)

70il stoves (Geostoves)

pwN

Stage Camp\ccessories

1 Custom branded Master Tent (www.mastertent.com)

(*For tax purposes, sponsors may purchase Stage Camp tents direct fromeaursponsor Mountain Hardwear)

1. Yellowknife Bay (MATRIX Village) o $25,000
SPONSORED BY MATRIX HELICOPGERGE h O Tt Y

2. Prelude East Stage Camp (ThéOUR NAME HEBtage Camp) $25,000

3. Jennejohn Stage Camp (ThéOUR NAME HEBtage Camp) $25,000

4. Baker Island Stage Camp (ThéOUR NAME HEBfage Camp) $25,000

5. Trout Rock Stage Camp (TheOUR NAME HEBtage Camp) $25,000




9.2 Check Point Sponsors - $5,000 Each

There will be 20 Check Points along the 225 km
Rock and Ice routeContributors sponsoring
Check Points will have the opportunity to
custom branda Master Tent and Flag
(www.mastertent.com). These tents will

remain the sole property of sponsors and can
be used forany other events in YK including
conferences AWG, Caribou CarnivalRelay for
Life and any of the multiSport events.

$5,000Sponsorship covers:

1. 1 Custom branded Master Tent
2. 1 Master Fla

3. Electric heat and light

1. Start line Registration $5,000
2. Dettah xing CP $5,000
3. ProsperousCP $5,000
4. Prelude WestCP $5,000
5. Prelude EastCP $5,000
6. Hidden Lake CP $5,000
7. IngrahamCP $5,000
8. Reid Lake Finish Line $5,000
9. Intermediate CP1 $5,000
10. Intermediate CP2 $5,000
11. JennejohnSC $5,000
12. Intermediate CP3 $5,000
13. Intermediate CP4 $5,000
14. Intermediate CP5 $5,000
15. Intermediate CP6 $5,000
16. Baker IslandSC $5,000
17. Intermediate CP7 $5,000
18. Intermediate CP8 $5,000
19. Trout Rock SC $5,000
20. Intermediate CP 9 $5,000
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